BASED ON H1 UPDATE AND GROWTH STRATEGY

Albert Roger Group Reports Strong H1 2025
Growth, Expands to 15,424 Stores Across 15
Countries

67% Year-on-Year Increase in Retail Doors Driven by Expansion in Germany and the
UK, with France Also Accelerating

London, 8 October 2025 — Albert Roger Holdings, the parent company of AR Group, today announced its H1 2025 results,
marking another strong period of growth and geographic expansion.

The Group's retail footprint has increased by 67% year-on-year, now reaching 15,424 stores across 15 countries. Growth
was led by rapid acceleration in Germany and underpinned by strong growth in the UK, with new listings and category
expansions across key retailers. France also contributed to the strong performance, with Carrefour and Marionnaud adding
significant new doors to the Group's European network.

‘Germany is fast becoming our number one market," said Albert Roger, CEO and Founder of Albert Roger Group. “Our strong
H1 2025 performance demonstrates the power of disciplined execution and a data-driven approach to every decision we
make. Germany is fast becoming our number one market, supported by continued momentum in the UK and France, and
we are now seeing the flywheel effect of scale, retailer trust, and brand diversification take hold. With no single brand
representing more than 25% of total revenue, Albert Roger Group is structurally balanced and well positioned for sustained,
profitable growth across Europe”

Building on its long-term relationships with global power brands such as Vaseline, Mustela, Shea Moisture, Dove Men+Care,
Revolution Beauty and St.Tropez, alongside fast-scaling innovators like Phil Smith Professional Haircare and Dashing Diva,
Albert Roger Group has created a diversified brand portfolio that ensures no single brand accounts for more than a quarter
of total revenue. This breadth of partnerships strengthens the Group's resilience and reinforces its position as the partner of
choice for both established multinationals and emerging challengers.

“The strength of Albert Roger Group lies inits disciplined growth model and diversification," added Per Levin, Group Chairman.
“The Group continues to build momentum through long-term retailer partnerships and an expanding brand portfolio —
creating a strong foundation for sustained value creation.”

This consistent growth, coupled with deep collaboration across its European retail partners, continues to reinforce the
Group's position as one of the fastest-scaling beauty and personal care distributors in Europe.

Following this momentum, Albert Roger Group has expanded its European presence with a new office in Germany to reflect
the growing importance of that market, a natural consequence of the Group's rapid growth and increased operational scale.
The UK Head Office has also relocated to new premises to accommodate the expansion.

About Albert Roger Group:

Albert Roger Group is a leading pan-European distributor of beauty and personal care brands, bringing together over 30
years of retail and distribution expertise. With operations across 15 countries and partnerships spanning more than 15,000
retail doors, the Group works with both global powerhouses and emerging innovators — including Revolution Beauty PLC,
Unilever PLC, Mustela, SheaMoisture, Phil Smith Professional Haircare, Dashing Diva, Kiss USA, and St.Tropez.

AR Group's data-driven approach and unique buy-sell model enable brands to scale rapidly and profitably, creating a true
win-win for brands and retailers alike. Through deep category insight, disciplined execution, and a strong pan-European
infrastructure, Albert Roger Group helps beauty and personal care brands unlock their full potential across the continent.
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